
WOMEN 
IN GAMING &

 HOSPITALITY
A U S T R A L A S I A

ANNUAL 
REPORT

2020-21



Annual Report 2020-21

CONTENTS

3

4

5

6

8

10

12

14

15

20

22

Introduction

Chair Report

CEO Report

The Business Case

Gender Equity Position Statements

Business Outcomes

A Year In Numbers

Empowerment

Initiatives

Our Team

2020 - 2021 Partners



Women In Gaming & Hospitality Australasia
3

Women in Gaming & Hospitality Australasia is focused on ensuring gender equity and 

inclusivity across gaming, gaming-related and hospitality industries.

Established in 2017, our mission is to promote positive outcomes for women.

Women in Gaming & Hospitality Australasia will advocate for gender equity across 

industry events and highlight inequality where we see it. We challenge organisations 

to create opportunities for women and we encourage individuals to reach their full 

potential by supporting their development with education, exposure and networking 

opportunities.

Read on to find out why you should get involved.

Founding Partners

Major Corporate Partners



As I write, many parts of Australia are again 
facing COVID-driven lockdowns, and our industry 
continues to grapple with the impacts and 
uncertainties of the global pandemic. WGHA can 
only be as strong as the organisations we support, 
so my thoughts are with all of my colleagues 
across the Gaming and Hospitality industries as 
we navigate this volatile time with characteristic 
resilience and adaptability.

For WGHA, 2020-2021 feels like a year of two 
halves. We spent the first seven months in 
hibernation, taking the pragmatic decision 
to preserve resources and wait for the acute 
uncertainty in our industry to pass. More 
recently, the WGHA team has been working 
hard, re-emerging with greater focus and more 
determination than ever before.

The task of rebuilding momentum in our 
businesses can’t happen without ensuring 
our employees thrive. Increasing female 
participation, and effectively unleashing the full 
talent of women in our businesses, is a critical 
plank in this effort. In fact, I believe that the 
relentless pursuit of gender equity will enable our 
industry to rebound faster and maintain better 
long-term performance. I am particularly excited 

at the role WGHA can play in this regard at such a 
challenging time for the industry.

The strong engagement we’ve seen from our 
membership further underlines the importance 
of organisations like ours in uncertain times. 
Whilst physical events have been limited over 
recent months, attendance at virtual events has 
been at some of the highest levels we have seen. 
The response rate to our WGHA industry survey 
was also pleasing, and the quality of applications 
for our scholarship was at an all time high. Every 
nominee would have been a worthy recipient, 
and it is incredibly exciting to see the calibre of 
women looking for a career in our industry.

During this period I also had the privilege of 
welcoming Marnie Darren onto our Board, 
taking over from Alison Smith. Marnie brings 
new capabilities and ways of thinking to the 
team, which I’m sure we will benefit from as we 
continue to ramp up our operations. On behalf 
of my Board colleagues and everyone at WGHA, 
I thank Alison for her energy and commitment, 
and wish her all the very best for the future.

I would like to say a special thanks to my fellow 
Directors who, during the most difficult of 
times for their own organisations, continued to 
represent WGHA and never stopped advocating 
for a gender inclusive industry. At a time when 
it could have been easier to say ‘not now’ they 
instead said ‘now or never and never isn’t 
an option’. Thank you also to our CEO Helen 
Galloway, who navigated the organisation 
through the turbulence, and to all our volunteers, 
members and corporate partners.

The high level of partner retention over the 
past year has been particularly encouraging, as 
businesses have taken a long-term and strategic 
view of the benefits of gender equality, and 
have chosen to stick with us. I’m also thrilled 
at the new members who have signed up to be 
part of WGHA over the same period. The strong 
support of our corporate partners and members 
has ensured we are positioned to accelerate 
our advocacy and activities coming out of the 
pandemic, and make the most of a unique 
opportunity to change perceptions and drive real 
progress.

Stay safe and healthy, be kind to each other and 
most importantly, don’t stop fighting for equality 
and opportunity for more women to enjoy full 
and rewarding careers in our industry.

CHAIR REPORT
CHRISTIE ROSER
Chair– Women in Gaming & Hospitality 
Australasia
Chief People & Culture Officer – 
Aristocrat
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CEO REPORT
HELEN GALLOWAY
CEO – Women in Gaming & Hospitality 
Australasia

Similar to organisations around the 
globe, we were adapting and adjusting 
to the new pandemic environment. This 
resulted in 7 months of ‘hibernation’ and 
5 months of reestablishing our presence 
as the voice of the industry on gender 
equality. 
 It has been cited numerous times 
that gender balanced teams are more 
innovative and make better decisions. 
This new environment provides a strong 
reason for businesses to ensure gender 
equity is being actioned in their business 
and that they are supporting WGHA as an 
organisation and as individuals. We are 
seeking more corporate partners so we 
can further our reach and influence.
From February onwards we delivered 4 
webinars aligned with either our industry 
position statements, that educate on how 
to create change towards equality or on 
professional development for women. 
This approach allows us to develop 
and deliver content to everyone, as we 
acknowledge males are critical in the 
pursuit of driving systemic change. 
We delivered two industry surveys, one 
was a quick snapshot survey to assess 
the impact of COVID19, this survey 
indicated 62% of respondents had 
considered leaving the industry. Our 
inaugural industry survey had over one 
thousand respondents and identified that 
a perception gap exists between genders 
when considering the barriers women 

face in the industry. 
We produced International Women’s Day 
toolkits and action lists with messaging 
#ChooseToChallenge. We delivered two 
workshops on goal setting and public 
speaking. We will continue to produce 
resources and workshops that assist 
everyone to promote positive outcomes 
for women.
Our Future Leaders Collective program 
was modified to Sydney and virtual 
delivery with five sessions planned of: 
“Pitching your brand”, “The secret of 
networking”, “The promotion opportunity”, 
“Upskilling for success” and “Designing 
your career”.
Our membership and involvement in 
the Australian Gender Equity Council 
continued, where we aim to influence the 
national agenda on gender equity.
Thank you to all our wonderful 
volunteers, our reach and advocacy to 
unite the industry would not be possible 
without you.



THE BUSINESS CASE

IMPROVED 
EFFICIENCY

IMPROVED 
CREATIVITY

IMPROVED 
EMPLOYEE ENGAGEMENT

IMPROVED 
PRODUCTIVITY

IMPROVED 
INNOVATION

An inclusive industry forms part of our community social license to operate. There is 
community and political expectation to progress gender diversity and inclusion in our 
industry. Enhancing the industry’s reputation will see a positive shift in the perception of 
our industry for attracting and retaining female talent.

CUSTOMERS

Building a diverse team that 
reflects the customers you serve 
allows for a more considered 
understanding of their needs. 
By doing so, you will enhance 
opportunities to build connections 
which customers pursue and 
value. 

By providing your customers 
with a genuine and exceptional 
experience will ensure patrons 
hold you in high regard, ensuring 
repeat business and increase 

returns.

CULTURE

Organisations with diverse teams and inclusive environments can tap into a wider 
range of perspectives, experiences, and expertise. 

That makes teams more creative, more innovative, better at problem solving, and 
better able to relate to their customers.

In addition to a marked improvement in financial performance, companies 
committed to inclusive cultures see improvements in recruiting and retaining talent 

too. * 

* Unleashing the power of inclusion: Attracting and engaging the evolving workforce, Deloitte 2017



There is still work to be done to increase female 
representation in leadership across all industries within 
Australasia, but gaming industry statistics are startling.

The COVID-19 pandemic that closed our industry and 
created dramatic changes in the way we live and work is 
an opportunity to challenge entrenched social dynamics. 
We need to take this opportunity to rebalance our workforce 
with gender equity in mind

As an industry, we have a responsibility to increase women’s 
participation in the workforce. By doing so, the tangible and 
positive impacts on an organisation’s culture and operations 
include increased efficiency, productivity, innovation, 
creativity and improved employee engagement.

This pivotal issue requires representation from all 
organisations across the industry to unite with WGHA to 
address, influence and impact equitable outcomes in our 
industry.

As of June 2021, WGHA has the following corporate 
partners: The Star Entertainment Group, Aristocrat, SkyCity 
Entertainment Group, Crown Resorts, Redcape Hotel Group, 
ALH Group, Intrust Super and Christchurch Casino.

NEW ZEALAND

AUSTRALIA

World Economic Forum’s 2021 
Global Gender Index.

50th
Australia is ranked

On global index measuring 

gender equality

130
200

ASX listed companies have 

NO women in line roles

2020 Chief Executive Women 

– Senior Executive Census

6.4%
Of CEOs in the Gaming
and Hospitality industry 

are female

2020 WGEA Data

2020 WGEA data

members of the senior
leadership team in the
gaming and hospitality 

industry are female

Only 1 in 4

World Economic Forum 2021
Global Gender Index.

4th
New Zealand is ranked

On global index measuring 

gender equality

In NZ, Women make up just

of senior leadership teams

18%
Grant Thornton Women in Business Report 2018

27
NZX listed 

companies have all-male 

boards

New Zealand Exchange, December 2018
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GENDER EQUITY POSITION 
STATEMENTS

TARGETS

Women in Gaming & Hospitality 
Australasia (WGHA) supports gender 
diversity targets. We believe targets 
should be set for all management levels 
of 40:40:20 gender representation (40% 
female, 40% male and 20% discretionary). 
We believe the Board of the organisation 
should oversee the monitoring and 
progress of these targets.

WGHA believe this target statement 
allows organisations to pursue gender 
equitable outcomes for women, with 
flexibility in the leadership makeup of a 
range of 40% to 60% female. This allows 
longevity within the target and ensures 
the focus is maintained on the right 
outcomes.

Women in Gaming & Hospitality Australasia have adopted the following positions on 
gender equity. We advocate for these positions and would like all organisations big or 
small to adopt the same positions.

RECRUITMENT

We believe organisations should have diverse representation of genders on recruitment 
shortlists.

WGHA believe organisations should set a target of at least 40% female representation.

At a minimum there is gender diversity on the shortlist. We believe the interview 
panel must have diverse gender representation. We encourage and support at least 
one person on the interview panel having undertaken unconscious bias training in 
the past 24 months. We believe organisations should promote and provide pathways to 
increase the number of women in management and leadership roles through targeted 
development and talent identification programs.

PROCUREMENT

WGHA believes organisations should 
adopt procurement principles that 
actively support gender equity.

We believe our partners can utilise their 
purchasing power to advocate for change.

WGHA supports the use of supplier gender 
equity statements or requests in the 
procurement of goods. We encourage the 
adoption of this statement:

“This organisation is a member of Women 
in Gaming & Hospitality Australasia, we 
consider female representation at the 
Board level and senior management in 
the consideration of the suppliers we 
utilise. We expect our suppliers, where 
appropriate to have policies that address 
gender imbalances at all levels in their 
organisation.”
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MARKETING MATERIAL AUDIT

WGHA believe organisations should 
review their marketing materials to 
ensure that gender stereotypes are not 
perpetuated and their marketing reflects 
their commitment to gender equity.

We encourage the adoption of this 
statement:

“This organisation is a  supporter of Women 
in Gaming and Hospitality Australasia 
and supports the achievement of gender 
equity in our industry. We have conducted 
a review of our marketing materials 
to remove any gender stereotypical 
images and content and ensure that our 
marketing reflects our commitment to 
gender equitable outcomes . We encourage 
companies to conduct an audit of their 
marketing materials through a gender 
equity lens to ensure the same outcomes.”

For support or further resources visit 
www.wgha.org.au

DOMESTIC ABUSE

WGHA is opposed to domestic abuse, in all 
forms. We advocate coercive control laws 
and regulations that hold perpetrators 
to account and criminalise the conduct. 
We believe raising community standards 
and awareness of domestic abuse is the 
responsiblity of everyone in society.

The term ‘coercive control’ describes harm 
to victims that is often non-violent yet 
psychological in nature and encapsulates 
a pattern of conduct ranging from acts 
of assault, threats, intimidation, and 
humiliation.

WGHA believe organisations should 
exceed current legislative requirements 
and provide support for employees that 
experience family and domestic abuse.

Suggested support can include paid 

special leave per year, flexible working 
arrangements, access to counselling 
and other referral services, including a 
dedicated domestic abuse support line 
through EAP/ Wellness provider and an 
assurance of confidentiality. We believe 
the best place for this information is in 
plain sight in Employee Code of Conduct 
manuals.

We suggest organisations to partner 
with protective services and dedicated 
organisations (for example www.
matebystander.edu.au) for ongoing 
assistance, support and guidance.

Organisations can provide employees 
with access to information from utility 
providers and banks that provide further 
assistance such as free mail redirection 
and emergency cash.

SEXUAL HARASSMENT

WGHA has zero tolerance for sexual 
harassment in all workplaces. We 
recognise that sexual harassment is 
driven by gender inequality and is a form 
of gender based violence. We support all 55 
recommendations in the Respect@Work 
Report 2020 published by the Australian 
Human Rights Commission. We support 
the work of the New Zealand Human 
Rights Commission on this topic.

The Respect@Work reported that 
hospitality has higher incidence of sexual 
harassment than other industries. We 
believe that primary prevention of violence 
against women in society more broadly 
will assist to address workplace sexual 
harassment. We believe our inudstry must 
stand up and demand change in society to 
the way our employees are beting treated 
by customers or other employees.



6.4% of 
CEOs in 
the Gaming 
& Hospitality 
Industry in 
Australia are 
women, 
compared with 
all industries 
at 17.1%
Data Source:  Workplace 
Gender Equality 
Agency 2020.
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BUSINESS OUTCOMES

Attract employees - gender equality is viewed by talented 
individuals seeking employment as a baseline feature of leading 
organisations.

Employee retention - employees are likely to remain with an 
organisation when there is a proactive effort in advancing 
diversity practices.

Enhanced organisational reputation – a positive 
reputation will shift the perception of our 
industry for attracting female talent.

Expand the talent pool - a more 
welcoming industry will attract a wider 
talent pool of potential candidates from 
a variety of diverse backgrounds.

Diversity of thought - recognising, 
appreciating and utilising the unique 
insights that come from diversity of 
experiences, skills, background, and 
thought leads to innovation. 

Increased female participation – a 
diverse workforce leads to tangible 
and positive impacts on culture and 
operations. Benefits include increased 
efficiency, productivity, innovation, 
creativity and improved employee 
engagement.
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A YEAR IN NUMBERS

IN AUSTRALIA & 
NEW ZEALAND

OUR CORPORATE PARTNERS

EMPLOY OVER

CORPORATE PARTNERS
SCHOLARSHIP

PARTNER

5

8,100+
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SCHOLARSHIPS 1 INDIVIDUAL

GOAL SETTING WORKSHOP 8 INDIVIDUALS

11 INDIVIDUALS

WEBINAR
ATTENDEES

INTERNATIONAL
WOMEN’S DAY

TOOLKIT

How to promote Inclusion + Diversity

Leading with Confidence

Mentoring for Career Success

Procurement with a Gender Lens

CONDUCTED

SNAPSHOT SURVEY

383 
RESPONDENTS

ANNUAL INDUSTRY 
SURVEY

1013 
RESPONDENTS

FOUNDATION OF PUBLIC SPEAKING

13 INDIVIDUALS

SURVEYS

FUTURE LEADERS COLLECTIVE



EMPOWERMENT

Clare Acin
Michelle Baillie
Marnie Darren
Beth Doherty

Kimberley Engel
Alicia Gleeson

David Jack
Charlotte Keen

Kim Lee
Devon Macrae
Rebecca Reed
David Ronson
Christie Roser

Melanie Sharman
Alison Smith

Mrinalini Venkatachalam

Marie Breidi
Carly Brown
Daisy Brown

Annie Carbone
Nicole Chapman

Jinky Café
Bronwyn Bruzzano

Shereen Erikli
Annita Gibson

Ashleigh Howard
Shannon Forster

Miriam Fuimaono
Porzia Garcia

Karen Hall
Ivana Kovacevic
Tanya Kruimink

Marina Lucin
Michelle Magat

Claire Mileto
Tennessee Millane-

Arlidge
Karina Nathan
Angela Norton
Queenie Perry

Naomi Richards
Kayla Shaw

Elizabeth Swan
Hariana Teague 
Melissa Tsang
Radha Vellanki

Michelle Wilmot
Renee Yates
Alison Zhang
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VOLUNTEERS PROGRAM 
RECIPIENTS

FEATURE
PROFILES
Kim Anderson

Mandy Chen
Emily Haydon

Julie Irwin
Christina  Katsibouba

Emily Hayden Julie Irwin

Mandy Chen Kim Anderson
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INITIATIVES
December Survey Results





Professional Development

Intrust Super Scholarship Program

In partnership with Intrust Super, Women 
in Gaming & Hospitality Australasia 
offered a scholarship to the online 
Massachusetts Institute of Technology 
(MIT) Leading Operational Excellence  
Program for 2021. The partnership will 
deliver more scholarships in the calendar 
year to support the continual professional 
development of women in our industry. 

We received 45 applications, which 
illustrates the demand of our female 
leaders to obtain further professional 
development for their careers. We 
would like to thank the independence of 
Intrust Super in judging the high calibre 
applications. Congratulations to Daisy 
Brown the recipient of the scholarship.  

Women in Gaming & Hospitality 
Australasia emerged from hibernation 
in February 2021 and was limited in 
activities due to the ongoing nature of 
the COVID19 pandemic. In the 5 operating 
months of the year we provided four 
webinars with 416 attendees. We held 
our Future Leaders Collective Program, a 

series of workshops delivered in Sydney 
and also virtually. A virtual goal setting 
workshop was help to align with our 
monthly topic of “Female Confidence”. 
We enabled eleven women to become 
female speakers via a 3 hour professional 
speaker workshop followed by individual 
coaching. 

Daisy Brown, Marketing & Membership Manager, Hornsby RSL recipient of Intrust Super 
Scholarship with Ben Chapman from Intrust Super.
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OUR TEAM
As at 30 June 2021

Michelle Baillie
Board Director, General Manager, SkyCity Hamilton

Michelle has over 25 years’ experience in the casino and hospitality industries in New Zealand, and has held 
various senior managerial roles within SkyCity Entertainment Group predominantly in casino operations, but 
also in hotel operations and project management positions.

Michelle was appointed General Manager SkyCity Queenstown in May 2008 and relocated to Hamilton in April 
2014 to take up the position of General Manager SkyCity Hamilton. Michelle has overseen a number of positive 
changes to the Hamilton business achieving record financial results and winning awards, including Michelle 
being awarded CEO of the Year in the 2017 Waikato Business Awards.

Michelle has a Bachelor of Arts in Political Science and Philosophy from the University of Canterbury. She 
was a Board member of the Queenstown Chamber of Commerce from 2012 - 2013 and was on the Executive 
Committee of the Hamilton Central Business Association from 2015 – 2016. Michelle is currently co-chair of the 
SkyCity Hamilton Community Trust and joined the Board of Women in Gaming and Hospitality Australasia in 
November 2018.

Alicia Gleeson
Board Director, Executive General Manager – Human Resources, Crown 
Resorts

Alicia’s extensive background in Human Resources spans over 20 years to include work in both the public and 
private sector and has also served as a Commissioned Officer with the Australian Army. Currently, Alicia is 
also a Board Member of the Victorian Aboriginal Economic Board and the Crown College Institute of Higher 
Education.
In 2014, Alicia was awarded Executive of the Year at the CEO Magazine Executive of the Year Awards and in 
2015, she received the prestigious Industry Pride Award at the annual International Women of Gaming Awards.
Alicia’s qualifications include a Master of Business Administration from RMIT University and a Bachelor of Arts 
from the University of Melbourne.

Kim Lee
Board Director, Chief People and Performance Officer, The Star 
Entertainment Group
Kim Lee commenced at The Star Entertainment Group in January 2015, and brings with her more than 18 
years’ experience in successful Human Resource roles across sectors in Australia and Internationally. As a 
Senior Human Resources Executive, Kim has an extensive track record in public and privately owned FMCG, 
global packaging, building supplies, consumer aftermarket automotive, and forestry product (Pulp and Paper) 
markets in Australia, New Zealand, North and South America, Europe, and Asia/Pacific, most recently serving 
as Group Human Resources Director of Rank Group Limited from 2006 to 2014.
Kim is a Gallup Certified Strengths Coach and holds a Bachelor of Biological Science, Microbiology & 
Biochemistry from Latrobe University and a Post Graduate Diploma in Human Resources from Victoria 
University.

Christie Roser
Chair, Chief People & Culture Officer, Aristocrat
Christie is the Chief Human Resources Officer for Aristocrat, responsible for leading the Global HR team and 
supporting key cultural, engagement and leadership initiatives across the organisation. Christie is a highly 
experienced HR professional, having led HR teams across a range of industries including publishing, transport 
and logistics. Christie joined Aristocrat as HR Manager for the Australian Studios in 2011, before stepping into 
the role of General Manager HR, Global Product, Supply and Technology. Most recently, Christie held the role of 
General Manager, CEO Office supporting Jamie Odell and the executive leadership team.

Annual Report 2020-21
18



David Ronson
Board Director, Managing Director, Asia Pacific, Aristocrat

David Ronson is Aristocrat’s Managing Director for the Asia Pacific Region, responsible for the creation and 
implementation of the regional business strategy, with a strong focus on building a high performance culture, 

creating a great customer experience, leading product portfolio development and commercial strategy.  

He has been with Aristocrat since 2010 and has held several senior leadership positions during that time, including 
the role of Managing Director, ANZ and Sales Director ANZ.  He has an MBA from Macquarie University and prior 
to Aristocrat, held several senior roles in the liquor industry. David is a passionate, people focussed leader of the 

Aristocrat team and is based out of the company offices in North Ryde, Sydney.

Alison Smith, 
(Resigned October 2020)

Board Director, Group Executive, External Affairs, Queensland, 
The Star Entertainment Group

Alison Smith has been with The Star Entertainment Group since mid-2015. Her role covers government, industry 
and media relations for the group and its properties in Brisbane, Gold Coast and Sydney.

She is a senior media and corporate relations executive with experience at Rio Tinto’s coal and uranium businesses 
in Australia, Africa and Canada. Alison has worked in the public and private sectors in ICT, transport, energy, police 
and corrective services. Her background is journalism, having worked in newspapers, radio and television, and as 

a former senior media advisor in the Queensland Government.

Marnie Darren
Board Director, Managing Partner Brand, PR and Creative In-House Agency, 

House, The Star Entertainment Group

Marnie has more than 20 years of global marketing and advertising experience across Fashion, Retail, FMCG, 
Finance, Telco and Tourism. She has worked across the US, Asia and Australia.

Marnie was a part of the Omnicom Women’s Board in New York, an initiative set up to help the network increase 
the number, seniority and influence of women in its leadership roles.

Marnie is a skilled and expert marketer with a natural ability to understand the consumer and turn insights into 
inspired creative and effective marketing.

Marnie has a Masters Degree in Marketing and a Bachelor in Communications.

Helen Galloway
Chief Executive Officer

In her role as CEO, Helen is responsible for the strategic direction of WGHA. Helen is focused on driving systemic 
change in the industry so to achieve gender equity and an inclusive industry.  She wants to see positive outcomes 
for women and ensure the gaming, gaming-related and hospitality industries attract, develop and retain women.
Helen has extensive experience in the Asian Gaming market having held senior roles in Macau and Singapore. 
Helen spent five years with Las Vegas Sands Corporation, first as Vice President – Strategic Analysis at Sands 
China Limited then as Vice President – Casino Development and Strategic Analysis at Marina Bay Sands. Prior to 

this she was Director of Financial Planning and Analysis at Wynn Macau.
Helen is currently a non executive director with Bank of us, Tasracing and TT-Line. She is a graduate of the 
Australian Institute of Company Directors and a Fellow of CPA Australia. Helen holds a Bachelor of Commerce, a 
Bachelor of Information Systems, and has completed the gaming focused Executive Development Program with 

the University of Las Vegas and University of Reno.

Kimberley Engels
Company Secretary

Kimberley has extensive experience across the hospitality industry; most recently with The Star Entertainment 
Group. Holding senior roles in operations, finance and project management Kimberley is passionate about 

enabling equality of access to opportunity and education.

Kimberley holds a Bachelor of Business (Hospitality Management) and a Masters in Professional Accounting. 
She is a graduate of the Australian Institute of Company Directors, a Fellow of CPA Australia and is a member of 

Women on Boards.
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2020 - 2021 PARTNERS

Founding Partners
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Corporate Partners

Major Corporate Partners

Affiliate Partners



Women in Gaming and Hospitality Australasia is an ACNC registered charity ABN 69 622 657 238 “WGHA”. WGHA believes the information in this document 

is correct at the time of issue, but no warranty of accuracy or reliability is given and no responsibility arising in any way for errors or omissions. 
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