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This kit is designed to assist you in planning 
your International Women’s Day celebrations.

It contains:
• Theme information, key messaging and    

promotion ideas
• Ways your organisation can get involved
• Case studies 
• International Women’s Day History

International Women’s Day (IWD) is held 
on 8th March each year, with events and 
activities taking place across the globe. It 
celebrates the social, economic, cultural and 
political achievements of women. It also 
marks a call to action for accelerating gender 
balance to create a world where women 
and girls everywhere have equal rights and 
opportunities. 

Our industry has a responsibility to increase 
positive outcomes for women in the workforce. 
To balance the game, we need to unite as an 

industry, show our support and celebrate 
the achievements of women in gaming and 
hospitality.

It’s  important to celebrate your organisational 
progress in the gender equity space and 
promote your achievements to your 
employees, and to the industry more broadly.

In an industry which is, and is seen as 
largely dominated by men, it is critical 
that we collectively harness our power to 
create change to ensure we are recognising, 
appreciating and utilising the unique insights 
that come from diversity of experiences, 
skills, background and thought. 

However you choose to celebrate IWD, ensure 
you engage all your employees to join in 
the celebration. One of the biggest mistakes 
companies make with women’s initiatives is 
only engaging women in the conversation. 
We need women and men to be involved to 
truly make a difference.

Taking Action
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Celebrate Achievements Of Women
Invite And Engage Males
Share Publicly With WGHA



Theme, Key Messaging & Promotion
THEME
This year, the International Women’s 
Day theme is Break The Bias. Are you 
in? Will you actively call out gender bias, 
discrimination and stereotyping each time 
you see it?

Will you help break the bias? 

Cross your arms to show solidarity.

Strike the IWD 2022 pose and share your 
#BreakTheBias image, video, resources, 
presentation or articles on social media 
using #IWD2022 #BreakTheBias and #wgha 
to encourage further people to commit to 
helping forge an inclusive world. 

KEY MESSAGING 
Imagine a gender equal world.

A world free of bias, stereotypes, and 
discrimination.

A world that is diverse, equitable, and 
inclusive.

A world where difference is valued and 
celebrated.

Together we can forge women’s equality.

Collectively we can all #BreakTheBias.
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How Can Your 
Organisation Celebrate
1 Encourage and promote for all staff to 

take the Women in Gaming & Hospitality 
Industry Survey. This survey considers 

the entry, retention and advancement of 
women in our industry.

2Promote IWD in your internal or 
external publications, such as your 
intranet, website, newsletter or social 

media channels, and ask your staff for ideas 
on what you can do to celebrate it.

3 Share your organisation’s current 
statistics and achievements on gender 
diversity and inclusion. If you haven’t 

conducted a gender pay gap analysis, 
plan to do one in 2022 and announce your 
commitment on IWD. Set targets for female 
representation at all levels of the business, 
adopt a flexible work policy and/or adopt 
procurement principles that actively support 
gender equity.

4Promote your employees with 
a #breakthebias campaign by 
interviewing your employees about the 

actions they are taking, or will commit to 
taking to create an equal workplace.

5Host a panel event to celebrate the 
achievements of the women you 
work with and highlight women’s 

contribution to the industry.

6Promote the achievements or activities 
of your female talent and/or diversity 
groups within your next newsletter.

7Bring together small groups of 
experienced leaders with female 
team members to discuss their career 

aspirations, how they overcame challenges 
in the workplace and share their leadership 
journeys.

8Purchase a corporate package at a 
virtual event that educates on creating 
gender equity. For example Australian 

HR Institute has virtual events with toolbox 
of resources. 

9Organise a collection of women’s 
corporate clothing to donate to an 
organisation like Dress for Success, 

which enables women to get meaningful 
employment and take steps towards 
financial independence.

10Host networking events and 
encourage attendance from all 
employees. These events are 

particularly important on IWD to allow 
a platform to increase networks, open 
opportunities for mentoring and sponsorship 
discussions, and empowering one another.

We want to hear from you
Take our Industry Survey
wgha.org.au
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OrganisationsWorking Towards 
GenderEquality

SKYCITY 
SkyCity has committed to an ongoing focus 
on gender equality and inclusion, one key 
area SkyCity has identified where it can 
make a difference is the elimination of period 
poverty by removing one of the barriers to 
women participating in work with the same 
conveniences as their male colleagues. 

Period poverty is when someone cannot access 
the menstrual products (such as pads, tampons, 
or cups) they need for their period. There are 
many barriers to access – the biggest is usually 
cost (approximately $15,000 is spent on period 
products within a woman’s lifetime). Other 
barriers include convenience (being caught 
short), absence of basic equipment (such as 
sanitary bins), different cultural beliefs and 
community stigma. 

One of the values of SkyCity, ‘Share It – Make 
a difference’, is about treating each other with 
respect and dignity; to be inclusive, embrace 
diversity, be honest and connect with others to 
build strong relationships. It’s in this spirit that 
we’ve made this decision – our people should 
feel empowered and engaged to come to work 
and perform their very best without facing 
financial barriers, inconvenience or cultural 
difficulty accessing these important products. 

Since May 2021, SkyCity have provided free 
sanitary products in all female and gender-
neutral employee bathrooms across the SkyCity 
properties in New Zealand. SkyCity Adelaide 
has provided free sanitary products in all female 
employee bathrooms from July 2021.
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EMPLOYEE IMPACT GROUPS
AT ARISTOCRAT
Aristocrat has set strategic Diversity & Inclusion 
goals for FY22 and beyond. One of our key focus 
areas is increasing the representation of women 
across the organisation, including through 
efforts to attract and retain female talent by 
building a welcoming and inclusive culture.

In March 2021, Aristocrat launched Employee 
Impact Groups. Employee Impact Groups (EIGs), 
known in many other companies as Employee 
Resource Groups, are voluntary, employee-led 
groups that aim to foster a diverse and inclusive 
workplace aligned with organisational values 
and goals. Each EIG is created around a 
demographic characteristic that is typically 
under-represented in the organisation. The 
purpose of EIGs is to enable the participation 
and engagement of employees in diversity and 
inclusion and to foster an understanding of 
the needs and interests of employees in their 
groups, to support a culture of inclusion at 
Aristocrat. EIGs enable its members and allies 
to connect as a community and implement 
activities designed to educate, celebrate, and 

empower employees. The EIGs aims to leverage 
diverse voices and perspectives for greater 
engagement and impact. Currently, there are 
four categories of EIGs at Aristocrat globally. 
They are: 

• Gender Equality 

• Race/ Ethnicity 

• LGBTQ+ 

• Allyship

Aristocrat currently has 13 EIG chapters around 
the globe, 5 of which are Gender Equality 
chapters, which bring together groups of women 
and their allies to advance gender equality. 
EIG membership has grown throughout the 
year, with membership having grown in some 
chapters by as much as 500%.

Response and support for EIGs have been 
overwhelmingly positive, with chapters 
contributing to our diversity and inclusion 
goals in a variety of ways, including consulting 
with our internal teams on proposed training 
programs, participating in career fairs, 
establishing scholarships with universities, 
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and working to promote STEM literacy among 
young women within our communities. 

The EIG program at Aristocrat is a global 
initiative that is open to all Aristocrat 
employees. Participation in an EIG can be a great 
opportunity for employees to meet colleagues 
outside of their team and connect with people 
from different parts of the company. It can 

also provide employees with opportunities to 
gain leadership experience by stepping up and 
making an impact, from leading discussions to 
collaborating with the group on new initiatives. 
The meetings, events, and work that employees 
do for the group can also contribute to our overall 
company strategy by developing tomorrow’s 
leaders, attracting and retaining great talent, 
and driving innovation at Aristocrat.
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THE STAR ENTERTAINMENT 
GROUP
The Star Entertainment Group has announced 
a new parental leave policy aimed at improving 
flexibility within its workforce and ensuring 
a family-friendly, inclusive and diverse 
workplace.

The Star Entertainment Group’s CEO and 
Managing Director, Matt Bekier said: “We 
understand that family dynamics are different 
for each of our team members. We have worked 
hard to ensure all parents are supported and 
have the required flexibility as they welcome 
new family members.

“Our parental leave policy reflects the needs of 
our workforce and ensures that team members 
have the opportunity to grow both personally 
and professionally throughout their time with 
The Star.”

The Star’s Parental Leave Policy includes the 
following provisions:

• Paid parental leave increased to 16 weeks 
for principal carers (from 10 weeks)

• Secondary carers will receive 4 weeks 
company-paid parental leave

• Team members will receive 
superannuation on all company-paid 

parental leave and principal carers will 
also receive an additional 2 weeks of 
superannuation (totaling 18 weeks)

• Removal of ‘waiting periods’ or continuous 
service eligibility for all permanent team 
members

• Reduced continuous service and active 
employment eligibility for casual team 
members

• Paid parental leave can now be taken up to 
2 years after the birth or adoption of a child

The introduction of superannuation 
contributions for company-paid parental leave 
is a new addition to the policy.

The Star Entertainment Group’s Chief People 
and Performance Officer, Kim Lee, said: “We 
want to ensure that The Star is an equitable 
employer for everyone. The introduction of 
superannuation contributions on parental 
leave will bridge the gap in retirement savings 
most often experienced by women, which was 
also exasperated by the pandemic.”

Changes to the parental leave policy included 
collaboration with Balance at The Star, a team 
member-led working group which aims to 
promote gender equality across all aspects 
of the business by championing change and 
advocating opportunities for all individuals.
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JAY YAU, 
PREMIUM GUEST MANAGER, 
THE STAR SYDNEY
Jay Yau, a Premium Guest Manager, has been 
with The Star Sydney for around a decade. In 
that time, she has had two children, with her 
youngest born in 2021 – in the midst of the 
COVID pandemic, while also seeing first-hand 
the evolution of the company’s commitment to 
creating a family-friendly work environment.

Speaking of her maternity leave and return to the 
workplace, Jay said: “Prior to returning to work, I 
was very anxious of how I was going to manage 
my workload alongside my responsibilities as 
mother for the second time – there were a few 
sleepless nights.

“However, I was incredibly supported by my 
manager and team upon my return to work. 
They helped guide my transition back, and 
allowed me to have the time to adapt with the 
workload before going back to working directly 
with our guests. As a result I was able to continue 
to contribute to projects I had previously been a 
part of.

“This support really allowed me to be 
comfortable within my role, find my bearings 
and be confident to lead a team of four. Further, I 
have the flexibility to work from home, or utilise 

flexible hours when required.”

She adds that the new parental policy, and The 
Star’s commitment to both carers helps families 
overcome many issues including reservations, 
particularly of new fathers, to take leave, and 
the mental and physical impacts of welcoming 
a newborn.

“The Star has played an important in giving me 
a strong platform to continue to have success 
as a leader, develop my career, and fulfil my role 
as a mother and be there for all the important 
milestones.”
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CROWN RESORTS
Crown Resorts (Crown) recognises the 
importance of improving the representation 
of women at all levels within the organisation, 
and in turn launched the Women of Crown 
Management Program (WOCMP) in 2015.

The objective of the WOCMP is to further 
develop and equip high-achieving females in 
the business promotion.

In keeping with this year’s campaign theme: 
#BreakTheBias, the program plays a key 
role in breaking through inequality barriers 
particularly at senior management levels, 
where participants are given opportunities to 
network with managers in different areas of the 

business and mentor with senior executives. 
Consequently, it has encouraged ‘reverse-
mentoring’ which also serves as a mechanism 
to break through unconscious bias to create a 
more gender equitable and inclusive workplace.

Annually, approximately a dozen participants 
who have been identified through the talent 
management framework as high-achieving 
and high-potential individuals are selected 
from across the entire business.

The 12-month program consists of an 
assessment component, networking 
opportunities, development of skills and 
knowledge and an important mentoring 
element. The aim is to encourage gender 
diversity in Crown’s management ranks.
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About ‘Women of the Future’
Crown’s Women in Management Program 
was designed to address, at Crown, the same 
challenge faced across the entire country - 
the under-representation of women in senior 
leadership positions.

The success of the program is evidenced by the 
Alumni who have since graduated, progressed 
to Executive General Manager and General 
Manager positions across the business and 
elsewhere in the wider Gaming and Hospitality 
sectors.

High performing participants include:

Ashleigh MacDonald – Rooms Division 
Manager - Crown Towers Melbourne 

Astrid Kelaher – Head of Marketing - Non-
Gaming

Cori Cairns – Executive General Manager Table 
Games – Crown Perth

Karen Peeris – Group General Manager IT 
Strategy – Crown Resorts

Lauren Milsop – General Manager Events and 
Conferences – Crown Melbourne 

Meg Leahy – General Manager Table Games 
Operations – Crown Melbourne 

Natasha Stipanov – General Manager, Corporate 
Affairs, Crown Resorts 

Patricia Walsh – Director of Events – Crown 
Melbourne

Woman in Focus:

Meg Leahy – General Manager Table Games 
Operations – Crown Melbourne

Meg’s experience with the program helped her 
realise her strengths. “Completing the strength 
profiles and targeted coaching assisted 
with understanding leadership strengths, 
capabilities and improvement areas.” The 
opportunity to connect with female leaders 
across the business and the broader leadership 
team provided lasting networks and continuous 
learning.



More About International 
Women’s Day
International Women’s Day has been observed 
since the early 1900’s and is a collective day of 
global celebration of women’s achievements, 
as well as a call for gender parity. 

Over time, International Women’s Day has 
become a day to reflect on progress, to call 
for change and to celebrate the courage and 
determination of the women who changed 
history. It is also an opportunity to unite, 
network and mobilise for meaningful change.

Through meaningful celebration and targeted 
bold action, we can all be responsive and 
responsible leaders in creating a more gender 
inclusive world. 

International Women’s Day is an important 
opportunity to: 

celebrate the social, economic, cultural and 
political achievements of women because 
visibility and awareness help drive positive 
change for women. 

declare bold actions you’ll take as an 
individual or organisation to help progress 
the gender agenda because purposeful action 
can accelerate gender parity across the world. 

International Women’s Day is all about unity, 
celebration, reflection, advocacy and action – 
whatever that looks like globally or at a local 
level. But one thing is for sure, International 
Women’s Day has been occurring for well 
over a century - and continue’s to grow from 
strength to strength.,,‘‘“The story of women’s struggle for equality belongs to 

no single feminist nor to any one organisation but to the 
collective efforts of all who care about human rights.”

 
Gloria Steinem

World-renowned feminist, journalist and social and political activist
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IN PROUD PARTNERSHIP WITH

CORPORATE PARTNERS

MAJOR CORPORATE PARTNERS

AFFILIATE PARTNERS
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